
         

 

Background: 

In March 2013, the OMA was one of twenty-one organizations awarded a two-year grant from 
the ABIM Foundation to promote the Choosing Wisely® campaign. The Choosing Wisely 
campaign is an initiative of the ABIM Foundation aimed at helping health care providers and 
patients have the important conversations necessary to ensure that the right care is delivered 
at the right time. The campaign promotes conversations about the overuse of tests and 
procedures and gives providers tools to help patients make smart and effective care choices.  

To spark these conversations, leading specialty societies created evidence-based lists of “Things 
Physicians and Patients Should Question”; lists that are intended to stimulate discussion about 
the need – or lack thereof – of the five tests or procedures commonly used in that specialty. To 
date, more than 58 medical specialty societies have joined the campaign. 

The ABIM Foundation, in recognition of the need to also engage patients in these important 
conversations, has partnered with Consumer Reports to provide patient-centered resources 
and educate patients on making wise decisions.  

 
 
 
 
 
 

 
The OMA Choosing Wisely Campaign: 
 
Under the terms of the grant, the OMA is charged with increasing awareness of the Choosing 
Wisely campaign among its members, patients and OMA partners. The OMA Choosing Wisely 
webpage (www.consumerhealthchoices.org/oma includes a toolkit with access to each 
specialty’s recommendations as well as patient-centered materials for use by health care 
providers, patients, practice managers and hospitals.  
 
 

 

The Oregon Medical Association is leading the Choosing Wisely 

campaign in Oregon. Learn more about the Choosing Wisely 

campaign in Oregon by visiting the OMA page at:   

www.ConsumerHealthChoices.org/OMA  

http://www.consumerhealthchoices.org/oma
http://www.consumerhealthchoices.org/OMA


 
 
The OMA Choosing Wisely program coordinator is reaching out to various organizations, across 
the health care spectrum, to raise awareness about the campaign. This has included outreach 
to community organizations, local chapters of national specialty societies, OMA’s committees 
and sections, hospitals, clinics and medical and PA schools. Outreach to CCOs, Cover Oregon 
and PCPCH clinics will occur at a later stage in the campaign. The OMA has established a 
partnership on Choosing Wisely with the Health Care Quality Corporation (Q-Corp) to engage 
patient/consumer organizations as well as utilize their expertise in quality metrics.  
 
The OMA has begun work on integrating the Choosing Wisely recommendations into 
educational programs through work with medical and PA schools, graduate medical education 
programs, and Grand Rounds curriculum. Starting in early 2014, OMA educational offerings will  
incorporate the Choosing Wisely recommendations in the risk management and CME courses 
and encourage the same of the 17 organizations it accredits. Choosing Wisely will be included 
as part of the OMA annual conference and the OMA hopes to present information at additional 
events and conferences across Oregon.  
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

 

 

 

 

 

 

 

For more information, to give feedback or to get involved, please contact Cassie Dictus at  

Cassandra@theoma.org. 

 

 

Please get involved! How you can help: 

1) Let us know what you think- we value your feedback, concerns and 
questions about the campaign.    
 

2) Partner with us on the campaign- help us distribute Choosing Wisely 
information to the groups you represent and work with. 
 

3) Engage every day- Post materials in your clinic/practice setting, 
discuss the recommendations with your peers or host a presentation 
on Choosing Wisely (OMA staff can present or we can give you the 
materials).  
 

4) Anyone else we should be talking to? Help connect us with other 
providers, clinics or organizations who have not heard about Choosing 
Wisely.  
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